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Business developments in the technological era offer convenience, speed, 

and various attractive features through online shopping services equipped 

with easy payment services. This causes changes in people's patterns, 

lifestyles and behavior, becoming consumptive behavior that is not based 

on needs but on desires and satisfaction alone. This behavior is contrary to 

investment behavior as the implementation of Islamic values in terms of 

wealth management. Within the scope of halal finance, Islam does not only 

regulate how to obtain and spend assets by buying halal products, but also 

utilizes assets according to the designation taught by Islam. Several verses 

of the Qur'an and Hadith implicitly motivate people to invest. This study 

uses a quantitative approach with descriptive analysis. The sample of this 

research was students of Muhammadiyah Sidoarjo University who were 

randomly selected. The results showed that employment status and 

religiosity factors influenced student investment behavior, while age and 

gender had no significant effect. 
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INTRODUCTION 

The development of the industrial era and information technology brought many 

changes to the development of human economic activities. The existence of the internet 

as one of the products of information technology development has spawned new products 

in the business world such as e-commerce, e-business, and others that can be accessed by 

anyone, anytime and anywhere very easily (Nasution, 2016). Online business with 

various functions is something that is very close and attached to human life. 

The variety of new products in business aims to meet the desires and consumption 

needs of human life. Consumption is defined as an activity carried out by someone to 

spend or use the use value / utility of an item or service(Furqon, 2018). Business 

developments in the technological era that offer convenience, speed and various attractive 

features through online shopping services, for example, have become a magnet for 

consumers. This is what causes changes in patterns, lifestyles, and people's behavior, 
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becoming consumptive behavior that is not based on needs but on desires and satisfaction 

alone (Dewi et al., 2017).  

The millennial generation, the generation born in 1981-1996, is considered a more 

consumptive generation. Based on the results of the 2020 Populix survey, 68% consist of 

the millennial generation and generation Z is the generation that claims to shop online the 

most. Students are a group of people who are in the millennial and gen Z groups. 

Kurniawan's research (Kurniawan, 2017) shows that student consumptive behavior is 

driven by low self-control and is heavily influenced by the desire to follow environmental 

trends. A person's consumption behavior can be influenced by religiosity. Religiosity is a 

person's religious experience that involves symbols, beliefs, values, and behaviors driven 

by spiritual power. The extent to which an individual is committed to his religion depends 

on his level of religiosity because it refers to beliefs, religious values, and religious 

activities in everyday life (Rafidah et al., 2020). From external factors, this behavior is 

driven, in part, by the convenience and security offered by digital financial services such 

as e-wallets (Wulansari et al., 2020). This consumptive attitude can result in waste, 

inefficiency, which in turn is inversely proportional to investment behavior as a form of 

implementing Islamic values. 

This study wants to explore the investment behavior of Muhammadiyah University 

Sidoarjo students amidst the rush of information technology-based business 

developments. As a tertiary institution that promotes Islamic values, Muhammadiyah 

University of Sidoarjo seeks to instill Islamic values in its students in every aspect of life. 

So, can the religiosity factor influence student investment behavior? 

Literature Reviews  

The term investment in Arabic is istitsmar which means to make fruitful, develop, 

and increase in number (Sakinah, 2014). Investments in general aim to obtain guarantees 

of physical and spiritual well-being in this world and in the hereafter. Investment in the 

economic sphere is an activity that leads to efforts to develop assets that are carried out 

by sacrificing current consumption values to obtain greater benefits in the future 

(Mashuri, 2018). In Islam, investment activities are activities that are highly 

recommended. This can be seen from several verses of the Koran and Hadith which 

motivate and instruct people to invest. One of them is in the following Suat Al-Hasyr 

verse 18, 

 

 “O you who believe! Fear Allah and let everyone pay attention to what he has done 

for tomorrow (hereafter), and fear Allah. Verily, Allah is All-Aware of what you do” 

The verse instructs and reminds people to evaluate or reflect on themselves about 

what they have done and prepare for the future. An extensive evaluation does not only 

assess the strengths and weaknesses of what has been done, but also improves and 

prepares processes and strategies for moving forward in the future. This verse implicitly 

motivates people to take steps that can help and guarantee the luck in the future, namely 
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through investment. Apart from this verse, there are other verses Q.S. An-Nisa' verse 9 

which prohibits parents from leaving children or giving birth to weak generations. 

 

“And let fear Allah those who leave behind them weak children, whom they fear 

for their (well-being). Therefore, let them fear Allah and let them speak the truth” 

The verse clearly forbids Muslims from leaving a weak generation. This weakness 

includes material weakness, weak faith, and physical weakness, causing these children to 

become a burden to others after the death of their parents. The wrong step that can be 

done is through investment. 

The existence of an order to invest in Islamic teachings makes it a part of worship 

to Allah SWT. The two verses that instruct investing are associated with the word "taqwa" 

which is a form of obedience to Allah SWT by carrying out His commands and avoiding 

His prohibitions. Obedience to Allah SWT's command to invest will be considered 

worship if it is implemented in accordance with the rules determined by Allah SWT. In 

Islamic law, investment (limited to investment in the economic sector) is a form of 

muamalah which has provisions and rules as its management principles, including 

investment activities that must not contain elements of gambling, gharar or uncertainty, 

usury, and vanity. 

 

Figure 1. Scheme of wealth management in Islamic perspective 

Source: Irwan, (2021) 

This scheme illustrates that the principles of asset management in Islam broadly 

consist of two (2) scopes, namely obtaining assets and utilizing assets, both of which must 

use the principles of halal and thayyib. Acquisition of assets can be done through work, 

and other halal sources such as inheritance or waris, gifts, and others. In this case, 
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investment can be an effort to acquire assets because with investment assets will grow. 

The management of wealth utilization in Islam must pay attention to the allocation of the 

necessities of life as taught by Islam, such as shopping for needs or consumption activities 

wisely, not wasteful and not stingy, as explained in the Al-Qur'an surah Al-Furqan verse 

67, which means 

"And those who spend (wealth), they are not excessive, and not (also) stingy, and 

are (spending) in the middle between these things." 

It is the principle of not being excessive and not stingy in this verse that motivates 

people to spend for consumption in a simple way and according to their needs, in contrast 

to the consumptive behavior that is currently being practiced, especially the millennial 

generation and generation Z.  

Previous research on student investment interest and the factors that influence it has 

been widely carried out. Demographic, psychological, and sociological factors generally 

influence financial investment behavior. Age, income, education level, gender, 

investment experience, and marital status are the main characteristics that explain 

investment behavior (Mak & Ip, 2017). Research Utami & Sirine, 2016; Upadana & 

Herawati, 2020; Savanah & Takarini, 2021 state that the factors that influence saving 

behavior among students are the level of financial literacy, encouragement from parents, 

and self-control. In contrast to what was stated (Fitriarianti, 2018) that investment interest 

is not influenced by financial literacy, but financial behavior and income that have a 

significant effect. Some of these studies do not link religiosity as a factor that can 

influence student investment behavior. Meanwhile, financial literacy can influence 

financial management which can encourage a person's investment behavior (Lisdiana & 

Setiyono, 2022). Many people experience financial problems due to low financial 

literacy, they do not understand simple economic concepts and can not do calculations 

such as calculating compound interest, they lack financial understanding, which can lead 

to suboptimal financial decisions. Low financial literacy also causes someone to seek 

instant profit and satisfaction rather than considering greater long-term benefits. This is 

what can prevent someone from investing. 

Research of (Saidy & Katman, 2022) explores information about the relationship 

between religiosity and consumption patterns which show that religiosity has a significant 

effect on rational consumption patterns, namely consumption patterns based on 

considerations of fulfilling personal needs, product selection by looking at its advantages 

and disadvantages, and product selection based on its level of use. However, this research 

does not link directly with investment behavior. So the researcher wants to explore it as 

an update based on the consideration that investment is an order in Islam. 

 

METHODS 

The research was compiled using a quantitative approach with student respondents at the 

Muhammadiyah University of Sidoarjo from all faculties using a random sampling 

technique. The data source used is primary data collected by filling out a questionnaire 

with a Likert scale. Then the raw data was analyzed using SPSS 25 software. After the 
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questionnaire was distributed and filled in by students in five faculties, the result was 465 

respondents who filled out the questionnaire with details for each faculty as presented in 

Figure 2. 

 
Figure 2. Distribution of respondents to the halal finance questionnaire by Faculty (%) 

Source: primary data, (2023) 

 

The samples collected through the probability sampling technique are considered to meet 

the minimum sample size of the Umsida student population if calculated using the Slovin 

formula as follows: 

 

 
n = minimum number of samples 

N = population (number of Umsida students per 2022) 

e = margin error value (using 5 %) 

n = 12,468 

        1 + 12.468 x 0.052 

n = 388 

So, the minimum sample used is 388 students. 

 

RESULTS AND DISCUSSION 

Sampel penelitian adalah mahasiswa Universitas Muhammadiyah Sidoarjo sebanyak 465 

mahasiswa yang seluruhnya beragama Islam. Berikut disajikan data identitas responden 

untuk mengetahui karakteristik responden.  

 

Figure 3. Characteristics of respondents based on gender 
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Source: primary data, (2023) 

 

The figure above shows that 33.1% of respondents is male, while there were more female 

respondents, namely 66.9%. 

 

 

Figure 3. Characteristics of respondents based on age 

Source: primary data, (2023) 

 

Based on age characteristics, it was dominated by the age group ≤ 20 years by 74%, the 

age group 21-30 years by 24.1%, and the age > 30 years by 1.9%. 

 

Figure 4. Characteristics of respondents based on employment status 

Source: primary data, (2023) 

The study also explored the employment status of the respondents to determine whether 

there was a correlation between employment status and their investment behavior. Based 

on the research data, it is known that 73% of the respondents did not work, and 26.9% 

worked, either as employees (20%) or as self-employed (6%). From the results of the 

research data, an analysis of the data will be carried out by correlating various data on the 
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characteristics of respondents with investment behavior. Namely 1) Investment behavior 

is influenced by age 2) Investment behavior is influenced by gender 3) Investment 

behavior is influenced by employment status 4) Investment behavior is influenced by the 

level of religiosity. 

Pearson Correlation Test conducted on 4 independent variables (X), namely age, gender, 

employment status, and religiosity on the dependent variable (Y) investment behavior 

shows the following results 

a. Age on investment behavior 

Table 1. Pearson Correlation for Age (X) and Investment Behavior (Y) 

  Age Investment Behavior 

Age  Pearson Correlation 

Sig. (2-tailed) 

N 

1 

 

465 

0.079 

0.088 

465 

Investment Behavior Pearson Correlation 

Sig. (2-tailed) 

N 

0.079 

0.088 

465 

1 

 

465 

The Pearson correlation between age and investment behavior variables shows a 

significance value of > 0.05, which is 0.088. This means that there is no relationship 

between age and investment behavior or student investment behavior is not influenced by 

age level. 

b. Gender on investment behavior 

Table 2. Pearson Correlation for Gender (X) and Investment Behavior (Y) 

  Gender Investment 

Behavior 

Gender Pearson Correlation 

Sig. (2-tailed) 

N 

1 

 

465 

-0.005 

0.920 

465 

Investment Behavior Pearson Correlation -0.005 1 
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Sig. (2-tailed) 

N 

0.920 

465 

 

465 

The results of calculating the correlation between gender and investment behavior show 

a negative relationship with a significance value of 0.920 or > 0.05. This means that 

student investment behavior isn’t affected by gender. 

c. Employment status on investment behavior 

Table 3. Pearson Correlation results of Employment Status (X) and Investment Behavior 

(Y) 

  Employment status investment 

behavior 

Employment status Pearson 

Correlation 

Sig. (2-tailed) 

N 

1 

 

465 

0.115* 

0.013 

465 

investment behavior Pearson 

Correlation 

Sig. (2-tailed) 

N 

0.115* 

0.013 

465 

1 

 

465 

*Correlation is significant at the 0.05 level (2-tailed) 

Based on the table above, the correlation value between employment status as the X 

variable, and investment behavior as the Y variable shows a significance value of 0.013 

<0.05, which means that there is a significant correlation between the employment status 

variable and the investment behavior variable. While the value of r count 0.115 > r table 

0.098 which can be concluded that there is a relationship or correlation between 

employment status and investment behavior. 

d. Religiosity on investment behavior 
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Table 4. Pearson Correlation on Religiosity (X) and Investment Behavior (Y) 

  Religiosity Investment 

Behavior 

Religiosity Pearson 

Correlation 

Sig. (2-tailed) 

N 

1 

 

465 

0.284** 

0.000 

465 

Investment 

Behavior 

Pearson 

Correlation 

Sig. (2-tailed) 

N 

0.284** 

0.000 

465 

1 

 

465 

**Correlation is significant at the 0.01 level (2-tailed) 

The table shows that the correlation value between religiosity as the X variable, and 

investment behavior as the Y variable shows a significance value of 0.000 <0.01, which 

means that there is a significant correlation between the religiosity variable and the 

investment behavior variable. While the value of r count 0.284 > r table 0.128 which can 

be concluded that there is a relationship or correlation between religiosity and investment 

behavior. 

Investment is an activity of planting or saving with the aim of developing it or getting 

more benefits. This study limits investment activities to economic activities, namely 

spending a certain amount of funds at this time to get a number of benefits in the future. 

Investment activities contain a number of uncertainties and risks. Therefore, investment 

activities must be accompanied by the ability to analyze the risk factors that will be 

encountered. One of them is the risk arising from the form of investment, namely in the 

form of financial assets, as well as real assets. Financial assets, such as certificates of 

deposit, securities, stocks, bonds, and so on. While examples of real assets are the 

purchase of productive assets, the establishment of factories, plantations, and others 

(Putra, 2018) 

In the concept of Islamic muamalah, all activities that involve relationships between 

human beings, including investment, are activities that are not only oriented towards 

material achievements, but also pay attention to immaterial aspects. Investment decisions 

are not only based on the desire to obtain the highest profit, but as a form of 

implementation of Islamic teachings that can be valued as worship before Allah SWT. 

Thus, the success of an investment is not only judged by the advantages of the financial 
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aspect such as a high rate of return, but also the benefits based on the satisfaction of 

conscience. 

Industrial development in the 4.0 era gave birth to challenges in implementing investment 

behavior as a form of implementing Islamic teachings. The emergence of new products 

that are attractive and offer convenience has caused a shift in human behavior to become 

more hedonic and consumptive, especially among teenagers. As reported in a study 

(Rahmat et al., 2020) that hedonic behavior in adolescents, namely a free lifestyle that is 

oriented towards the pleasures of life, gives birth to consumptive attitudes and wasteful 

behavior. This is certainly contrary to investment behavior which is motivated by limiting 

consumption according to the need to gain profits in the future. The results of the study 

also state that this consumptive behavior can be avoided through an attitude of religiosity, 

namely a person's religious condition that directs him to obedience to religious orders.  

The results showed that the age and gender variables had no correlation with student 

investment behavior with a Sig. (2-tailed) > from 0.05. This means that the age and gender 

of the respondents are not factors that significantly influence investment behavior, or it 

can also be concluded that investment behavior is not determined by age and gender. 

Respondents in this study were aged 20-35 years, including the millennial generation and 

Z generation. According to (Rosdiana, 2020) the millennial generation, as the productive 

generation, has low financial literacy and behavior, especially in using their income, high 

levels of consumption, which causes purchases of goods that are not based on needs. This 

consumptive behavior is driven by offers of easy transaction payments from financial 

service producers such as banks or other financial services. This phenomenon has been 

previously proven in research (Azka Fikri, 2021) which states that the emergence of the 

Shopeepay payment service, for example, can lead to an increase in student consumptive 

behavior so that it is inversely proportional to investment behavior. 

On the other hand, variables that influence investment behavior are employment status 

and religiosity. Sidoarjo Muhammadiyah University students consist of working students 

and students who are not working. To invest, students certainly need capital. For students 

who are not working, their financial source can come from parents' pocket money in a 

limited amount. This causes student interest in low investment. Religiosity also influences 

student investment behavior at the 1% level with a significance value of 0.000, which is 

less than 0.01. According to the theory of planned behavior, subjective norm variable is 

one of the factors that can influence one's investment interest. Subjective norms are 

individual perceptions resulting from the formation of values in the surrounding 

environment where a person lives or interacts socially. This value can also be influenced 

by beliefs or religion, both the results of their own understanding and the religious 

opinions of people who are influential in their lives or the surrounding community 

(Setyorini & Indriasari, 2020). 
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CONCLUSION 

The investment behavior of Muhammadiyah University Sidoarjo students is 

influenced by several factors. Age and gender are factors that have no significant effect. 

The employment status variable has a significant effect at the 5% level, while religiosity 

has a significant effect at the 1% level. 

Based on these results, it is important to foster student interest and investment 

behavior through increasing the level of student religiosity. Efforts need to be made to 

increase understanding and awareness of the implementation of Islamic values in 

learning, or role models, as well as creating a campus environment that can motivate 

students to invest. In the next stage, it is also necessary to develop curriculum and learning 

strategies with content regarding investment in Islam. 
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